
'fL.

lIIIII
UNIVERSITEIT

GENT

FACULTEIT ECONOMISCHE
EN TOEGEPASTE

ECONOMISCHE WETENSCHAPPEN

HOVENlERSBERG 4

B-9000 GENT

Tel. : 32 - (0)9- 264.34.61

Fax. : 32 - (0)9 - 264.35.92

WORKING PAPER

A eomparison between the

"piek any" method of sealing

and the semantie differential

Patrick Van Kenhove

Depanment of Marketing, University of Ghent

nr. 95/10

April 1995
8IBLlOTHEEi< FACUlTPT
ECONOMi~~'IE WE"(cNSCHAPPÊN

[~:~95J
R.U.G. •• I

Hoveniersbcïg 4 - 9000: GENT

Correspondence to Patriek Van Kenhove, University of Ghent, Depanment of Marketing,

Hoveniersberg 4, B - 9000 Gent, Belgium

tel. (32) 91264 35 26 - fax. (32) 91264 35 92

Paper submitted to the Proceedings ofthe European Marketing Academy.

D/199517012/05

Pub
lis

he
d 

in
 T

ijd
sc

hr
ift

 v
oo

r E
co

no
m

ie
 e

n 
M

an
ag

em
en

t, 
19

98

Administrator
Rechthoek




