1

The Impact of Stock-Outs on Whether, How Much and

What to Buy

Katia Campo’ O‘\ ‘(@

) Z An

Els Gijsbrechts? (6080'((\
Patricia Niso N
PN

<&

o o -
SHQ
qu/Q
‘(\?\”

! Senior Manager Moddlling and Analytics, Aocur'piér“ gaium, and UFSIA.

Plantin & Moretuslel 220010, B-2018 Antwelf, @4;922/272.25.07, Fax:+32/3/636.03.00

S O
Katia Campo@A ccuris.Com o @{(\ (\G
W
? Professor of Marketing, UFQA-UE@?E@?%QMWH[), and CREER-FUCAM (Mons)

N
Prinsstraat 13, B-2000 Anmeci@%aﬁsz/yzzom.o& Fax: +32/3/220.47.99
ElsGi jsbrechts@ufsia.aié’ @;00

® Research Ass stant@ niversty, Hoveniersberg, 24, B-9000 Ghent, Tdl:+32/9/264.35.28, Fax:
+32/9/264.42.7 'ﬁr\nsd @rug.ac.be.
(ol
W QQ’
.0
JOMKY
TP

Acknowledgements

This research was conducted with the financid aid of the Fund for Scientific Research Handers.





